National Library Week—making it happen

By Linda K. Wallace

Director
ALA Public Information Office

ALA’s 1992 “Your Right to Know: Librarians
make it happen” campaign presents an exciting
opportunity foracademic librarians to speak out for
their profession and for the American public.

America’slibrariesare unique intheirdedication
to serving the public’s Right to Know information
they need to live, learn, work,
and govern effectively. And no
one playsamore importantrole
in making that happen than
academic librarians.

Plan now to use the ALA
theme for National Library
Week (April5-11,1992) and as
an umbrella to promote your
services throughout the year.

What you can do

1. Host a Great American
Read Aloud/Night of a Thou-
sand Stars. ALAwillagain spon-
sor the nation’s largest
proliteracy event on Wednes-
day, April 8, 1992, with guest
readers rallying around librar-
ies and their Right to Know.
Many college libraries, includ-
ing Michigan State University,
Bowling Green (Ohio) State
University, and White Pine
(N.H.) College have been
among the thousands oflibrar-
ies hosting successfulevents.

2. Participate inthe “Call for
America’sLibraries”radio rally
beinglaunched on Freedom of
Information Day, March 16, and running through
National Library Week (see sidebar, page ??).

3. Expand the library’s regular bibliographic
instruction or orientation program to include the
right to know.

4. Identify major issues of concern on your
campus—drugs, free speech, the homeless, rape,
the environment. Plan a series of Right-to-Know
forums, booklists, and exhibits around these topics.
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Invite facultyand administrators from departments
such as health services and campus security to
participate. Involve foreign students in planning
programs to focus on cultural diversity.

5. Organize an election year “Right to Know”
campaign to provide voter registration and infor-
mation for students.

6. Develop fact sheets and
booklists with the Right to
Know logo. Spotlight federal
and local government docu-
ments, reference works, video-
tapes, and other specialized li-
braryresourcesavailabletohelp
faculty and students exercise
their Right to Know.

7. Conduct workshops for
college students and faculty
on information literacy and
the Right to Know.

8. Post ALA posters with
the campaign theme in caf-
eterias, campus bulletin
boards, and other gathering
pointsoutside the library. Ask
to have the message posted
on outdoor marquees.

9. Invite your library users
to share how librarians have
helped them exercise their
Right to Know and how that
made a difference in their
lives. Award prizes—gift cer-
tificates for campus book,
record, or clothing stores—
forthe best entries.

10. Publish regularupdates
announcing new articles/materials of special inter-
est imprinted with the Right-to-Know logo. Send to
faculty and administrators. Provide a column for the
student newspaper.

11. Talkto studentgroupsaboutthe special study
and career resources your library offers to help
them plan their futures.

12. Provide “Right to Know” public service ads
available from the ALA Public Information Office



to the student newspaper and faculty publications.
Provideradio andtelevisionpublicservice advertise-
ments available through the ALA Graphics Catalog.

Ed. note: The artworkonthe coverofthismonth’s
CLRL News is available as a poster from ALA
Graphics. The poster is available separately or as

(NLW cont.from page 87)

Planningisthe key to success

A successful NLW celebration does not just
happen. As with so many other library activities,
careful advance planning is a necessity. At the
Evans Library, planning for NLW begins with the
appointment of a new NLW Chair in May and
committee selection follows as soon as possible.
Planning meetings usually begin in late summer and
continue, with increasing frequency, until the event.

Although the NLW Committee does not work
from asetofguidelines, reports of former commit-
tees provide a body of tradition to guide planning,
and other advice and suggestions are passed on
orally from committee to committee. NLW cel-
ebrations, however, should not be allowed to be-
come static. Eachyearshouldbringnewideas and new
approaches; each year should be a new experience.

Every library’s observance of NLW isunique, as
it should be, but the experiences of other libraries
can offer ideas.

Celebrating NLW takes time and effort, and
requires acommitmenton the partofthe library as
a whole. The rewards, however, can more than
equal the effort. A successful NLW observance
should heighten awareness of the libraiy for both
students and faculty, and can attract users from the
non-university local community. NLW celebra-
tionsenhance the library’simage and raise morale of

part of the National Library Week theme kit that
includes 3 posters, 200 bookmarks, and acampaign
book includingclip art. The kitsellsfor $25and may
be ordered from ALA Graphics, 50 E. Huron St.,
Chicago, IL 60611; (800) 545-2433, press 8.

the library staff. Activities which involve university
faculty strengthen ties between the library and the
faculty. An active and dynamic library will appear
more attractive to potential donors ofboth funds and
collections, and NLW activities can highlight the
library’s needs as well as its strengths. In addition,
NLW activities can be structured to emphasize new
library services.

Finally, once the direction has been decided, the
planning completed, and the last-minute details
taken care of, NLW celebrations can, and should,
be fun for the library staff and patrons alike.
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C&RL News staff member has a winning idea

Reggie Prim, C&RL News editorial
assistant, hasawaywithwords. When
ALA staffwere asked bythe Com-
munications Department to
think of slogans that conveyed
ALA’s purpose to the general
public, the ACRL staff went
into action.

At ACRL’s weekly staff
brainstorming session, the staff
generated a number of possible
slogans. One ofthem wasReggie’s
suggestion, “The more you read the
better we feel.”

These were forwarded to ALA’s Com-

munications Department. While a final
sloganhasnotbeen selected, Reggie’s
proposed slogan was so good that
ALA’s Graphics Department
could not pass up the opportu-

nity to produce a button.
White text on a green back-
ground, the buttons are avail-
able in bundles of 10 for $4.00
plus $2.00 forshippingandhan-
dling. Orders totalling less than
$30 must be prepaid. Send order
to: ALA’s Graphics Department,
50 E. Huron St., Chicago, IL 60611,

fax (312) 440-9374.
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ISBC
1S the Index
to count on.

The Index to Scientific Book Contents® is the only research

tool that indexes scientific books at the individual chapter level.

It covers more than 36,000 chapters from over 2,000 multi-authored
books and book series, so your patrons can search the scientific book
literature...without looking through all the books.

They can search by author/editor name, book and chapter title words,

general book category, author affiliation or author’'s geographic location.

Or they can turn straight to the complete listing of book contents to find
the necessary bibliographic information.

For more information or to receive a free quarterly sample issue,

call toll-free: 800-336-4474, operator B450 (U.S. and Canada).

Or write to one of the addresses below.

ISBC. Count on it for searching scientific books.

Institute for Scientific Information®

3501 Market Street, Philadelphia, PA 19104 USA

Telephone: (215) 386-0100, Fax: (215) 386-2911

European Branch: 132 High Street, Uxbridge, UB8 1DP U.K.
Telephone: +44-895-270016, Fax: +44-895-256710, Telex: 933693 UKISI
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