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Abstract

Teaching modern languages for specific purposes requires the investigation of the
interaction of language and socio-cultural aspects, the knowledge of which predeter-
mines successful acquisition of intercultural competence by the students.

Students studying business language should be recommended to do the research in
the theory of language planning namely Political Correctness (PC).

Observing politeness strategy, i.c. avoiding direct imposition either in conditional
requests or imperatives might be useful for students studying English to be learned as
value one. To reduce the level of imposition most English officials prefer to stick to the
strategy of disguised imperatives, i.e. rephrase their public messages by employing spe-
cific periphrastic expressions in a statement/request/notice/announcement.

In the teaching process priorities should be given to introducing the situational lan-
guage, the speech etiquette in the English and Russian communities; teaching students
to assess social responses.

Key words: intercultural competence, politeness strategy, situational language,
speech etiquette, periphrasis, political correctness.

Introduction

The life style of any community is shaped by the way people use their language and
people in various cultures use languages differently. So one of the challenging issues for
Russian students within an English context is investigating disparities in language use.
Meanwhile students should bear in mind that these disparities are culturally determined.

The disparities that are concealed in the Russian and English speaking cultures maybe
damaging for intercultural business communication and that explains why students
should be motivated to thoroughly analyze and study these disparities in language use
and in cultures/mentalities. This might be helpful to them in a more successful acquisi-
tion of intercultural competence skills.

Politeness Strategy

To avoid any misunderstanding in intercultural relationships, Russian students should
primarily be given an explicit statement of English values and ethos. One of the most dis-
tinct features of the English culture is the ability of the people to observe politeness
strategy. Karen Hewitt, professor from Oxford University in her book “Understanding
Britain” which is specially written for the Russian reader gives a few generalizations
about the British and their social priorities. Thus Hewitt observes: “Foreign students
learn that you must not use a simple imperative when you are in England. “Sit down”
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sounds very rude, because it is an order. And we resist orders just as we resist trying to
order other people to do things. So I might say, “Would you like to sit down?” The sen-
tence is shaped to allow the other person to say, “Thank you, but I don't want to sit
down”. In other words, an Englishman, at a subconscious level is always taking into
account the fact that the other person may not wish to do what I suggest and that person
should be offered a polite way to refuse my proposal” (Hewitt 2009:208).

Why do the English use language in this way? The answer is because the English
are trained from an early age to judge and assess social responses” (Hewitt 2009:209).
For instance, when discussing their employment with somebody the English try to
avoid the direct question of payment: “Is your sister well-paid? How is it from the
money point of view? In the same situation the Russian person will ask directly: “How
much does your sister earn? What is her salary?” asking the details of payment is a
taboo in UK. People in the English speaking communities tend to encourage tact, sym-
pathy and respect in reference to other people. T. Scarrot comments on politeness strat-
egy in the English social behavior: “In to-day’s mad world, politeness is more impor-
tant than ever..... being polite and considerate should be a top priority” (Scarrot
2000:49). Social priorities in the English speaking communities are clearly reflected in
their language (see Jones 1989; Blundell 1992). Due to the functional approach to the
language there appeared a great number of works on the theory of linguistic/speech
politeness. The numerous authors of this theory have successfully developed a typolo-
gy of speech acts — their cognitive status, cultural dependence and speech norms (see
the review of papers by Gabrielle Kasper, 1990, 2001) It’s becoming an axiom, that
“any language reflects the culture and mentality and it is vividly seen in the speech eti-
quette” (Wierzbicka 1990).

Situational language/speech etiquette — It’s indisputable that the task of a teacher
of a foreign language is to examine the extent to which language communities differ in
their application of politeness principle (PP) Priorities should be given by introducing the
situational language in the teaching process. It might be of interest to show in this paper
several situations which demonstrate extreme diversity of the speech etiquette in the
English and Russian communities:

In a shop:

Shop assistant:  Can I help you Madam/Miss?;

Russian speaker: Hem, cnacubo! No, thanks!

English speaker: Oh, thank you very much. I'll just have a look around
on my own. Maybe later?

The response of the Russian customer sounds too abrupt and somewhat negative,
lacking the assessment of the positive social response of the saleswoman.
At the classes:
o Teacher: Thank you for coming to my classes.

Russian student: You are welcome!
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o Teacher: Our class is over. Have a nice day!
English student: Thanks! You too.
Russian student: No response, simply leaving the classroom.

Politeness Strategy in the British culture might as well be useful for Russian students
of English to be learned as value one perhaps. One of the striking features of the English
social behavior from the point of view of verbal politeness is the ability to avoid direct
imposition either in conditional requests or imperatives. People in the English-speaking
cultures are very sophisticated in expressing requests in the most polite way.

At the library:

The English reader: Could I possibly have this book for a couple of
days? I need it awfully.

The Russian reader: Bsi He moxeTe naTh MHE 3Ty KHUTY Ha 1Ba aHsa? (Can’t you give
me this book for two days?)

The phrase “can’t you give me the book” sounds to the English librarian somewhat
impolite and even aggressive because of the negation in it (which is a norm for the
Russian language).

It is quite important for the Russian students of English to realize that lack of polite-
ness strategy in the speech of an interlocutor may be associated with aggressiveness by
the members of the English-speaking community.

Imperatives in requests - Unlike Russian community people in the UK tend to avoid
the direct imposition in their speech. For instance, English mothers always find a good
excuse to make their kid help her about the house: “Please, could you just wash it up?
I am so tired”. So the request sounds less imperative. In the Russian families the kid is
not requested to do something but usually gets an imperative command: “Ann, go and
wash up the dishes at once” .

English wives often apply to disguised imperatives when they want to make their
husbands do something for them. Thus, the phrase “David, would you like to have a
cup of tea?” actually contains an implicit order (imposition) for her husband to go
into the kitchen and put the kettle on. When an English wife doesn’t like the idea that
her husband is going to water the flowers in the garden in the heat she might say in a
very evasive way “You don’t want to water the flowers now, darling, do you?”. The
Russians will most probably use the negative imperative “You don’t have to water the
flowers now” or more direct “Don’t water the flowers now!; Stop watering the flow-
ers now!”.

Public imperatives-implicit imposition — In fact, most officials in English commu-
nity prefer to stick to the strategy of disguised imperatives. They permanently rephrase
messages in public imperatives by employing specific periphrastic expressions that soft-
en what they want to emphasise and make it sound less direct. There’s a lot of psy-
chology about it when people don’t want to be told what to do or what to refrain from
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doing. In other words, the application of disguised imperatives in a statement
/request/notice/announcement reduces the level of imposition. It makes the implicit
imposition (contained within the semantic structure of the message) sound milder, vague,
less blunt or disagreeable.

The strategy of disguised imperatives is extremely popular in notices and announce-
ments used by English and Swedish communities for most public places like cafes,
restaurants, movies, museums, gyms, pubs, etc. They usually illustrate an amazing vari-
ety of the verbal expression carrying implicit imposition. Compare the variants:

Cobaku 3anpewensi! Dogs are prohibited! (Russian)

In the interest of hygiene No Dogs! (English)

He xypums! No Smoking! (Russian)

This is a no-smoking area. Thank you for your understanding. (English)

We are a no smoking school. Your cooperation is appreciated. (English)

So one of the challenging issues for teachers of modern languages is to examine
the extent to which cultural communities differ in their verbal business communica-
tion. Students studying business language should be recommended to do the research
in the theory of language planning (see Christian 1993) — the so-called Political
Correctness (PC - see in Cameron 1995) which might positively affect the acquisi-
tion by them of intercultural competence and contribute to a better cross-cultural rela-
tionship.
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Liquiwlynipwyhl hpwqblynipyniGp
phqtu hwnnppulgnipyniGnud

Uh 2wpp (bquywG dhengGhph (Ghpwnjwy wj) wynypGphG Jepwpbpnn tph-
Jwjh b wpdtiplGtph) hdwgnipynilp YoqGh qupqugll) ntuwlnnGbph dheuywynipw-
JhG {quub hpwgtynipynilp, npp poy) yuuw Gpulg juntuwihty pynippdprinudG-
nhg dhodpwynipwjhG gnpowpwnp hwnnppuygnipjul ppugpmu: Uywlnipwjhl
(Gtpnudh U (qquul nwpptipnipyniGGtnh hdwgnipyniln Jupnn & gpuywl wqnb-
gnmipjnil niGhGw] qnpowpwnp pwlwygnipyniGGtph wpnyniGpGph Yypw: Lwpu b w-
nwy9 oquuwyjwn YhGh mhpwwtint] punuwpwywpnpjwl nwqiwjwnnipjniGGphG,
wjuhlplG’ funtuwtht] ninnuyh hpwdwjwiwl GwhwnuunpniGlibp oqunugqnpdt-
nig fulinpulp, gnmgmu Jwu wnpqbp wpmwhwjntijhu: Fwuwjuliniwb ppugpnid
wlhpwdtipn L fhpwnet) (kqyh ulnGGtph mwppbpnpniGGipn ytp hwinn (hqu-
Juwl hpwyhdwyltp: Mbwmp E qupquglby (kquywl upnnmpniGGtpp gGwhwnb-
1, wuwpwunlwywl fulngpulpltpnid nt hwjnwpwpnipym GGipnd winmnuyh hpw-
Jujwlyuwbltn Jepwwwwumin, dbiniwunipjnil) oquuqgnpobint ntuwlnnlGbph
hiwnmpniGGtpp:

S13pIKOBBIE KOMIIETEHIIAH B Me)KKynLTypHOﬁ Ou3Hec KOMMYHHKaLIHA

st Oonee ycnemHoro npuoOpPETEHHs] MEXKKYIbTYPHbIX SI3bIKOBbIX KOMIIETEHIMH CTY-
[IEHTBI JOJKHBI OBJIAETh HAOOPOM SI3bIKOBBIX MHCTPYMEHTOB, KACAIOIINXCSl STUKH W LIEH-
HOCTHO¥ OPHEHTAIMK APYTOH KYJIbTypbI. YTO MO3BOJUT MM H30€XKaTh HEMOHUMAHMS B MEX-
KyJIbTYPHO! OM3HEC KOMMYHHUKALMH. 3HaHWE Pa3HUIbl KYJIbTYPHOTO MOTEHIHANA U SI3BIKO-
BBIX PA3MHYNI MOKET HAWTYYIINM 00pa30M MOBJIHUSTH Ha Pe3yJbTaThl OM3HEC MEPETOBOPOB.
B nepByto o4epesib, MoNe3HO OBIANIETh CTPATETHEH BEXJIMBOCTH, T.€. N30erarh MpsMOro M-
nepaTuBa B Mpoch0ax, yKa3aHusix u 3amperax. IIpu oOydeHnn HEOOXOIMMO Pa3bIrpbIBATh
SI3bIKOBBIE CHTYallMM, WUTIOCTPUPYIOIIME PA3NHUMs B SI3bIKOBOM 3THKeTe. Crenyer pa3Bu-
BaTh y CTy[ICHTOB HABbIKH OLICHKH SI3bIKOBBIX KOMIIETEHIINH; OBIAIECHHE CKPBITHIM MMIIEpa-
THBOM, T.€. ynoTtpeOieHue nepudpas n 3BpeMu3MoB B OpHIMATBHBIX POChOaX, 3asiBie-
HUSIX M OOBSIBIICHHUSIX.
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